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RESPONDENT’S PROFILE

受访者概况
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33%

23% 23%

9%

12%

60,000 - 69,999 70,000 - 79,999 80,000 - 89,999 90,000 - 99,999 >100,000
(in HKD)
港币

RESPONDENT PROFILE IN HONG KONG 

来自香港的受访者概况

Geography 地区

Age 年龄

Gender 性别

Monthly Household Income 每月家庭收入

54% 46%

9%

29%

31%

31%

Below 25 26 to 35 36 to 45 46 or above

Average annual household income: HKD 975,286
平均每年家庭年收入

New Territories 新界
37%

Kowloon 九龙
36%

Hong Kong Island 港岛
27%

小于25岁 26岁至35岁 36岁至45岁 46岁及以上

Sample size of number样本数量: 310

40岁
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RESPONDENT PROFILE IN MAINLAND CHINA

来自中国内地的受访者概况

Geography 地区

Age 年龄

Gender 性别

Annual Household Income 每年家庭收入

56% 44%

14%

32%

28%

26%

Below 25 26 to 35 36 to 45 46 or above

11%

9%
10%

11%
12%

18% 18%

10%

500,000-
599,999

600,000-
799,999

800,000-
999,999

1,000,000-
1,199,999

1,200,000-
1,499,999

1,500,000-
1,799,999

1,800,000-
1,999,999

>2,000,000

(in RMB)
人民币

Average annual household income: RMB 1,400,930
平均每年家庭收入

Tier 1 cities 一线城市
32%

Tier 2 cities 二线城市
38%

Tier 3 cities 三线城市
30%

Sample size of number样本数量: 1,075

小于25岁 26岁至35岁 36岁至45岁 46岁及以上

38岁
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CHINESE CONSUMERS 

AND THEIR LUXURIES

中国奢侈品消费概况
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On average, Mainland China consumers have spent around RMB 240,000 on luxury items a year while Hong 

Kong consumer have spent around HKD176,000 a year.  

中国内地消费者年均花费近240,000元，香港约为176,000港币

Hong Kong*

香港
Mainland China#

中国内地

Luxury watches 高档品牌腕表 51,000 39,100

Luxury jewelry 高档品牌珠宝 59,000 38,700

Luxury clothing 高档品牌服装 18,200 24,800

Luxury shoes 高档品牌鞋类 6,700 16,100

Luxury handbags and leather goods 高档皮包及皮具 17,900 24,200

Luxury accessories 高档服装配件（腰带、围巾、眼镜等） 8,900 13,500

Luxury beauty and cosmetics 高档美容及化妆品 8,800 15,200

Luxury automobiles 高档品牌汽车 433,600 457,400

Fine wines, liquor and spirits 高档葡萄酒、白酒及烈酒 8,800 11,500

Luxury electronics 高档电子产品 14,800 18,300

Luxury travel 高档旅游 27,500 26,000

Total 总计 HKD港币 175,700 RMB 人民币237,800

P12M spending on luxury items

过去12个月内在奢侈品上的花费
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Most Hong Kong consumers engaged in luxury travel while more Mainland China consumers bought luxury 

clothing and jewelry in the past 12 months.

香港消费者过去12个月最喜欢旅游，中国内地消费者更爱买服装与珠宝

Luxury clothing 高档品牌服装

Luxury jewelry 高档品牌珠宝

Luxury handbags & leather goods 

高档皮包及皮具

Luxury shoes 高档品牌鞋类

Luxury watches 高档品牌腕表

Luxury travel 高档旅游

Fine wines, liquor & spirits 

高档葡萄酒、白酒及烈酒

Luxury beauty & cosmetics 

高档美容及化妆品

Luxury accessories 高档服装配件
（腰带、围巾、眼镜等）

Luxury electronics 高档电子产品
（高档视听、移动通信设备）

Luxury automobiles 

高档品牌汽车

69

58

55

53

49

48

47

46

43

43

15

Luxury travel 高档旅游

Luxury handbags & leather goods 

高档皮包及皮具

Luxury clothing 高档品牌服装

Luxury shoes 高档品牌鞋类

Luxury electronics 高档电子产品
（高档视听、移动通信设备）

Luxury beauty & cosmetics 

高档美容及化妆品

Luxury accessories 高档服装配件
（腰带、围巾、眼镜等）

Luxury jewelry 高档品牌珠宝

Luxury watches 高档品牌腕表

Fine wines, liquor & spirits 

高档葡萄酒、白酒及烈酒

Luxury automobiles 

高档品牌汽车

67

66

57

56

56

53

51

51

42

39

24

Luxury categories purchased P12M 

过去12个月内购买的奢侈品品类

21-25 26-35 36-45 46+

64 66 73 70

54 66 58 52

50 61 53 53

46 56 56 49

50 54 46 46

50 58 47 39

39 53 45 43

39 57 54 31

36 51 43 37

39 47 42 40

11 19 17 10

21-25 26-35 36-45 46+

64 66 74 62

61 70 71 58

53 62 58 52

50 63 62 45

52 56 60 53

41 65 63 36

52 59 52 41

42 65 60 29

36 48 47 34

44 48 38 26

26 27 23 21

Base: 28 90 95 97 Base: 155 340 299 281

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

样本数量 样本数量
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In Hong Kong, although 26-35 years-olds have a higher average on the total spending on luxury items in the past 12 

months, people aged 46 or above generally spent more on majority of luxury items.  

香港地区，26-35岁的千禧一代在过去12个月综合消费最高，但46岁以上人群在大多数品类上花费最多

Total
Age groups

21-25 26-35 36-45 46+

Luxury watches 高档品牌腕表 51,000 48,500 43,300 51,300 61,200

Luxury jewelry 高档品牌珠宝 59,000 19,100 40,100 43,000 133,100

Luxury clothing 高档品牌服装 18,200 13,200 16,000 21,100 19,200

Luxury shoes 高档品牌鞋类 6,700 3,800 6,800 7,300 6,600

Luxury handbags and leather goods 高档皮包及皮具 17,900 11,600 18,700 18,600 18,100

Luxury accessories 高档服装配件（腰带、围巾、眼
镜等）

8,900 6,500 8,500 9,000 10,000

Luxury beauty and cosmetics 高档美容产品及化妆品 8,800 4,200 8,100 8,300 11,900

Luxury automobiles 高档品牌汽车 433,600 97,400 635,000 369,000 296,000

Fine wines, liquor and spirits 高档葡萄酒, 白酒及烈酒 8,800 7,700 9,000 10,100 7,800

Luxury electronics 高档电子产品 14,800 11,800 14,200 14,800 16,400

Luxury travel 高档旅遊 27,500 14,500 24,000 30,200 31,300

Total HKD175,700 72,700 227,500 174,300 158,700

P12M spending on luxury items (Hong Kong)

过去12个月内在奢侈品上的花费（香港地区）
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In Mainland China, although 26-35 years-olds have a higher average on the total spending on luxury items in the past 12 

months, people aged 21-25 generally spent more on each luxury item in Mainland China except for watches, automobile 

and travel.  

在中国内地，26-35岁千禧一代的综合消费亦最高，21-25岁Z世代在除腕表、汽车和旅游之外的各个品类上花费最多

Total
Age groups

21-25 26-35 36-45 46+

Luxury watches 高档品牌腕表 39,100 37,300 36,900 38,100 44,300

Luxury jewelry 高档品牌珠宝 38,700 44,000 37,600 40,000 35,600

Luxury clothing 高档品牌服装 24,800 38,600 21,000 21,900 25,500

Luxury shoes 高档品牌鞋类 16,100 21,900 13,300 13,300 21,200

Luxury handbags and leather goods 高档皮包及皮具 24,200 30,100 24,600 17,300 28,600

Luxury accessories 高档服装配件（腰带、围巾、眼
镜等）

13,500 20,700 11,100 11,400 16,500

Luxury beauty and cosmetics 高档美容产品及化妆品 15,200 18,200 14,700 15,400 13,700

Luxury automobiles 高档品牌汽车 457,400 371,000 467,700 508,200 439,400

Fine wines, liquor and spirits 高档葡萄酒, 白酒及烈酒 11,500 14,600 10,300 10,000 13,600

Luxury electronics 高档电子产品 18,300 24,000 14,500 19,200 20,200

Luxury travel 高档旅游 26,000 26,800 21,700 30,500 26,400

Total RMB237,800 237,600 254,100 250,200 205,000

P12M spending on luxury items (Mainland China)

过去12个月内在奢侈品上的花费（中国内地）
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Hong Kong consumers buy luxury in order to improve their life quality while reflecting my taste and improving 

life quality is both important for Mainland China consumers.

中国内地消费者将表现个人品味与提升生活品质并重，香港消费者则更看重生活品质的提升

To reflect my taste
表现自己的品味

To improve life quality
提升生活品质

To reflect my achievement
表现自己的成就

To improve social status
彰显社会地位

To reward myself
自我奖赏

To show to other people
展示给其他人

73

67

64

38

26

24

To improve life quality 
提升生活品质

To reflect my taste 
表现自己的品味

To reward myself
自我奖赏

To reflect my achievement 
表现自己的成就

To show to other people
展示给其他人

To improve social status
彰显社会地位

76

75

57

46

37

20

Reasons for Luxury

购买奢侈品的原因

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

21-25 26-35 36-45 46+

71 73 71 74

57 68 60 75

75 62 57 69

21 46 35 38

43 28 19 25

36 26 17 26

21-25 26-35 36-45 46+

65 76 83 74

66 82 79 69

47 54 58 67

46 50 41 45

33 44 41 27

17 24 15 22

Base: 28 90 95 97 Base: 155 340 299 281样本数量 样本数量
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Consumers’ appetite for luxury in 2019 remains optimistic both in Hong Kong and Mainland China. Mainland 

China is more confident than Hong Kong.  

对于未来一年，两地消费者的消费信心均表示乐观，中国内地对奢侈品购买的前景更有信心。

HONG KONG

香港地区消费者

Mainland China

中国内地消费者

Spending in next 12 months 在未來十二个月花费

32

46

56

48

12

6

Spend more

Spend the same

Spend less

花费更多

花费一样

花费更少
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More Hong Kong consumers are likely to spend more on luxury electronics 香港消费者将更多增加电子产品的花费
Mainland China consumers are most likely to spend more on luxury electronics, beauty and cosmetics, and clothing 

中国内地消费者将花更多钱在电子产品，美容化妆品和服装上

16 12 6 10 11 14 5
33

11 2 14

48 61
58

66 56
63

61

41

55
57

53

36 27 37
25 33 24 34 26 34 41 33

7 4 3 5 5 6 3 17 6 2 6

47 49 47 49 55 53
43

44
53

43
48

46 46 50 46 41 42
54

39 41
55 46

Spend more

Spend the same

Spend less

Brown = 2016 data

2016年数据为棕色

Hong Kong 

consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

花费更多

花费一样

花费更少
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Hong Kong consumers aged 21-25 expressed the most positive sentiments in luxury shopping in the next 12 months.

香港21-25岁消费人群对未来12个月的奢侈品充购买满信心

21-25 26-35 36-45 46+

50 33 37 36

36 31 20 30

50 35 42 29

39 18 30 21

33 31 35 34

27 17 23 31

29 31 36 37

0 12 38 40

64 29 28 39

36 35 32 31

44 39 41 43

Spending more

花费更多

36

27

37

25

33

24

34

26

34

41

33

48

61

58

66

56

63

61

41

55

57

53

16

12

6

10

11

14

5

33

11

2

14

Luxury watches 高档品牌腕表

Luxury jewelry 高档品牌珠宝

Luxury clothing 高档品牌服装

Luxury shoes 高档品牌鞋类

Luxury handbags and leather goods 高档皮包及皮具

Luxury accessories 高档服装配件

Luxury beauty and cosmetics 高档美容及化妆品

Luxury automobiles 高档品牌汽车

Fine wine, liquor and spirits高档葡萄酒, 白酒及烈酒

Luxury electronics 高档电子产品

Luxury Travel 高档旅游

Spend more Spend the same Spend less

Hong Kong consumers:

香港地区消费者
%

花费更多 花费一样 花费更少
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In contrast to the situation in Hong Kong, Chinese consumers aged 46+ express the most positive 

consumption sentiments in the next 12 months.

相反，在中国内地，对未来12个月奢侈品购买表现出最强信心的是46岁以上人群

21-25 26-35 36-45 46+

46 45 40 53

38 46 45 54

40 56 52 47

33 44 51 52

42 40 34 48

45 43 40 40

49 56 51 60

30 36 34 55

28 39 43 50

46 43 46 54

44 54 58 56

Spending more (%)

花费更多

46

46

50

46

41

42

54

39

41

55

46

47

49

47

49

55

53

43

44

53

43

48

7

4

3

5

5

6

3

17

6

2

6

Luxury watches 高档品牌腕表

Luxury jewelry 高档品牌珠宝

Luxury clothing 高档品牌服装

Luxury shoes 高档品牌鞋类

Luxury handbags and leather goods 高档皮包及皮具

Luxury accessories 高档服装配件

Luxury beauty and cosmetics高档美容及化妆品

Luxury automobiles高档品牌汽车

Fine wine, liquor and spirits高档葡萄酒, 白酒及烈酒

Luxury electronics 高档电子产品

Luxury Travel 高档旅游

Spend more Spend the same Spend less

Mainland China 

consumers:

中国内地消费者
%

花费更多 花费一样 花费更少
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SHOPPING ABROAD

境外购物
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Average no. of 

domestic travel in 

P12M

本地休闲旅游
平均次数

Average no. of 

international travel 

in P12M

海外休闲旅游
平均次数

- 3.3

3.4 2.8

Mainland China consumers love to travel – on average they made 3.4 domestic and 2.8 international trips 

respectively in the past 12 months.

中国内地消费者钟爱旅游，2018年平均国内旅行3.4次，海外旅行2.8次

Numbers of trips in P12M

过去十二个月的旅游次数

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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1-2 times, 
43%

3-4 times, 
42%

5 times or 
above, 15%

1-2 times, 
25%

3-4 times, 
40%

5 times or 
above, 35%

Average 3.1
平均次数

Average 4.2
平均次数

On average, Hong Kong consumers plan for 3.1 trips in the next 12 months while Mainland China consumers 

plan for 4.2 trips in the next 12 months. 

未来12个月，香港消费者计划旅行3.1次，中国内地消费者计划4.2次

Numbers of trips planned in N12M

未来十二个月的旅游次数

Budget for Shopping 购物预算

港币（HKD） 55,000 人民币（RMB） 70,000

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者

3-4次

5次以上

1-2次

3-4次

5次以上
1-2次
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For both HK and Mainland China consumers, shopping options are the most important factor for travel 

destinations preferences. In addition, Hong Kong consumers value transportation convenience while Mainland 

China consumers value culture and history elements. 

“购物”成为选择旅游目的地的最重要因素，中国内地消费者其次考虑的是“文化和历史”，香港则是“交通便利”。

Destination's Shopping Options
目的地的购物选择

Destination's Culture and History
目的地的文化及历史

Destination's Family Activities
目的地是否有合适的家庭活动

Destination's Transportation 

Convenience
目的地的交通是否方便

Destination's VISA Policy
目的地的签证条款

Destination's Hotel Options
目的地的酒店选择

Flight promotions 机票优惠

Hotel promotions 酒店优惠

51

51

45

40

37

35

24

18

Destination's Shopping Options
目的地的购物选择

Destination's Transportation 

Convenience
目的地的交通是否方便

Destination's Culture and History
目的地的文化及历史

Destination's Hotel Options
目的地的酒店选择

Flight promotions 机票优惠

Destination's Family Activities
目的地是否有合适的家庭活动

Hotel promotions 酒店优惠

Destination's VISA Policy
目的地的签证条款

61

60

48

39

35

31

18

9

Factors affecting preferred destinations

旅游目的地选择的影响因素Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%
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Hong Kong consumers allocate similar budget on hotels, F&B, flights and shopping while Mainland China 

consumers put a heavier focus on shopping. 

香港消费者在酒店、餐饮、交通、购物的预算分配平均，中国内地消费者为购物预留更多费用

Budget allocation on travel

旅游预算

24

21

21

20

14

Hotels 酒店

F&B 饮食

Shopping 购物

Flight 机票/火车/交通

Activities 活动

Shopping 购物

Hotels 酒店

F&B 饮食

Flight 机票/火车/交通

Activities 活动

28

19

18

18

17

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%



21

Outbound travel destination preference: mainland Chinese tourists like HK, Japan and US while HK prefer Japan, 

Mainland China and Taiwan. 

在境外旅游的地点选择方面，中国游客首选香港，其次为日本和美国；香港游客青睐日本、中国内地和台湾

Hong Kong 香港

Japan 日本

Mainland China 中国

United States 美国

France 法国

Singapore 新加坡

Italy 意大利

Switzerland 瑞士

Macau 澳门

Australia 澳大利亚

59

30

26

23

21

19

15

15

14

13

Japan 日本

Mainland China 中国

Taiwan 台湾

S. Korea 韩国

Thailand 泰国

France 法国

Australia 澳大利亚

Macau 澳门

UK 英国

Singapore 新加坡

31

30

21

21

21

14

13

13

13

11

Locations travelled in P12M

过去12个月的旅游地
Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjQpai_vt7fAhVNEXAKHWVBBfwQjRx6BAgBEAU&url=https://en.wikipedia.org/wiki/Flag_of_Japan&psig=AOvVaw22MVfPJv3TUuBWkGb1VZry&ust=1547047314791158
https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjQpai_vt7fAhVNEXAKHWVBBfwQjRx6BAgBEAU&url=https://en.wikipedia.org/wiki/Flag_of_Japan&psig=AOvVaw22MVfPJv3TUuBWkGb1VZry&ust=1547047314791158
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https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwi4quD8vt7fAhVJQd4KHZpdB3IQjRx6BAgBEAU&url=https://en.wikipedia.org/wiki/Flag_of_South_Korea&psig=AOvVaw1ni__5P6iJkquuswnx7qL0&ust=1547047441147850
http://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjgjL2Hv97fAhUTUt4KHQ_oCmgQjRx6BAgBEAU&url=http://flagpedia.net/thailand&psig=AOvVaw1txHBsc4NNy93tHX_uXPyf&ust=1547047466174652
https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwiXkOOQv97fAhWHbN4KHcUwB5AQjRx6BAgBEAU&url=https://en.wikipedia.org/wiki/Flag_of_France&psig=AOvVaw0mVNcgKuon5sk0ZN6elY9Z&ust=1547047486145108
https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwiXkOOQv97fAhWHbN4KHcUwB5AQjRx6BAgBEAU&url=https://en.wikipedia.org/wiki/Flag_of_France&psig=AOvVaw0mVNcgKuon5sk0ZN6elY9Z&ust=1547047486145108
https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjHofWtv97fAhVHMt4KHadCDqMQjRx6BAgBEAU&url=https://www.tes.com/teaching-resource/the-australian-flag-presentation-and-worksheet-11278708&psig=AOvVaw13tbzDAjKLGvSTjlRvGasb&ust=1547047517777594
https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjHofWtv97fAhVHMt4KHadCDqMQjRx6BAgBEAU&url=https://www.tes.com/teaching-resource/the-australian-flag-presentation-and-worksheet-11278708&psig=AOvVaw13tbzDAjKLGvSTjlRvGasb&ust=1547047517777594
https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwj2nMy6v97fAhWWOnAKHcy0B2EQjRx6BAgBEAU&url=https://en.wikipedia.org/wiki/Flag_of_Macau&psig=AOvVaw39ZvZCxIRjbS8lWRYVFdCu&ust=1547047573280585
https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwj2nMy6v97fAhWWOnAKHcy0B2EQjRx6BAgBEAU&url=https://en.wikipedia.org/wiki/Flag_of_Macau&psig=AOvVaw39ZvZCxIRjbS8lWRYVFdCu&ust=1547047573280585
http://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjRy5vXv97fAhUFA4gKHbabBogQjRx6BAgBEAU&url=/url?sa%3Di%26rct%3Dj%26q%3D%26esrc%3Ds%26source%3Dimages%26cd%3D%26ved%3D%26url%3Dhttps://en.wikipedia.org/wiki/Union_Jack%26psig%3DAOvVaw1kwNeoMV-TwUM3Wl5Tw-WS%26ust%3D1547047613978987&psig=AOvVaw1kwNeoMV-TwUM3Wl5Tw-WS&ust=1547047613978987
http://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=&url=http://www.greennet.or.th/en/article/1289&psig=AOvVaw3XJ7itld4KaaCXQoQLY0ZW&ust=1547047674295119
http://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=&url=http://www.greennet.or.th/en/article/1289&psig=AOvVaw3XJ7itld4KaaCXQoQLY0ZW&ust=1547047674295119
http://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjm6eSXwN7fAhXUad4KHXloAjMQjRx6BAgBEAU&url=http://www.flags-and-anthems.com/flag-italy.html&psig=AOvVaw0d2dFEPWMuxqiRjfIzjfzF&ust=1547047765268214
https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwi0iP-iwN7fAhWZMN4KHUD7B6AQjRx6BAgBEAU&url=https://www.amazon.com/3ft-5ft-Switzerland-Flag-Polyester/dp/B0006HDIHY&psig=AOvVaw29-jQI-jTOPVMj3wTV3qRO&ust=1547047789390979
https://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjuxZCzwN7fAhVOPHAKHfHEAcYQjRx6BAgBEAU&url=https://en.wikipedia.org/wiki/Flag_of_Hong_Kong&psig=AOvVaw1R08cSZQjS7e3s8J8Q3y7w&ust=1547047821023362
http://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjA472jwd7fAhUHH3AKHeV1DloQjRx6BAgBEAU&url=/url?sa%3Di%26rct%3Dj%26q%3D%26esrc%3Ds%26source%3Dimages%26cd%3D%26ved%3D%26url%3Dhttps://en.wikipedia.org/wiki/Flag_of_the_United_States%26psig%3DAOvVaw1apOpb7I2idS_5QO322iMH%26ust%3D1547048046047387&psig=AOvVaw1apOpb7I2idS_5QO322iMH&ust=1547048046047387


22

Japan is the location that both Hong Kong and Mainland China consumers plan to travel in the next 12 months, 

although such sentiment is much stronger among Hong Kong consumers.

日本成为两地消费者未来12个月最向往的旅游目的地，香港消费者的意愿更强

Japan 日本

Mainland China 中国

Hong Kong 香港

United States 美国

Australia 澳大利亚

France 法国

UK 英国

Singapore 新加坡

Italy 意大利

Germany 德国
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Japan 日本

Australia 澳大利亚

Taiwan 台湾

S. Korea 韩国

UK 英国

Thailand 泰国

Mainland China 中国

France 法国

Switzerland 瑞士

Germany 德国
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Locations planned to travel in N12M

未来12个月计划旅游的地点
Hong Kong consumers:

香港地区消费者
%

Mainland China

consumers:

中国内地消费者
%
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Hong Kong consumers like shopping overseas in Japan while Mainland China consumers prefer Hong Kong.

香港消费者出国购物首选日本，中国内地消费者则更愿意选择香港

Hong Kong 香港

US 美国

Japan 日本

Europe 欧洲

Singapore
新加坡

Macau 澳门

Australia 
澳大利亚

69

68

45

28

19

13

13

Japan 日本

Europe 欧洲

US 美国

S. Korea 
韩国

Australia 
澳大利亚

Singapore
新加坡

Canada 
加拿大

63

55

52

48

28

27

27

Base: 25 88 91 91

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

Countries to make luxury purchases

购买奢侈品的国家及地区

21-25 26-35 36-45 46+

72 76 67 60

68 73 70 59

56 51 43 37

44 32 20 26

24 23 21 13

16 17 13 9

20 15 12 10

21-25 26-35 36-45 46+

58 68 61 60

51 63 61 41

59 56 51 44

45 58 52 48

37 55 58 36

29 25 30 29

29 28 20 34

Base: 155 337 299 278样本数量 样本数量
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Overall speaking, Mainland Chinese prefers the clothing, watch and jewelry for shopping overseas while Hong Kong

handbags, clothing, accessories. 

总体而言，中国内地消费者喜欢在国外购买服装、腕表和珠宝，香港消费者则爱买包袋、服装和配饰

Handbags包袋
61%

Clothing服装
48%

Watches

腕表
45% Europe

Clothing服装
44%

Watches腕表
43%

Jewelry 珠宝
40%

Handbags包袋
39%

Electronics

电子产品
39%

Clothes 服装/ 

Shoes 鞋履
36% USA

Clothing服装
43%

Watches腕表
36%

Jewelry 珠宝
33%

Beauty化妆品
47%

Clothing服装
38%

Handbags

包袋
31% Japan

Beauty化妆品
36%

Jewelry珠宝
28%

Watches 腕表
28%

Beauty化妆品
48%

Clothing服装
27%

Electronics

电子产品
24% S. Korea

Beauty化妆品
43%

Clothing服装
25%

Shoes鞋履
14%

Handbags包袋
31%

Jewelry珠宝
28%

Shoes 鞋履
26% Singapore

Jewelry珠宝
33%

Handbags包袋
24%

Clothing 服装
24%

Clothing服装
45%

Accessories

配饰
35%

Shoes鞋履/ 

electronics

电子产品
25%

Mainland 

China HK

Jewelry珠宝
42%

Clothing服装
39%

Shoes 鞋履
34%

Accessories配饰
27%

Handbags包袋
27%

Clothing服装
24% Macau

Jewelry珠宝
29%

Handbags包袋
24%

Watches 腕表/ 

Shoes鞋履
23%

N=514

N=589

N=553

N=240

N=301

N=668

N=293

Mainland China 

consumers:

中国内地消费者

Hong Kong consumers:

香港地区消费者

N=199

N=132

N=201

N=81

N=39

N=20

N=34
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Recognizable products

– famous in Mainland China
产品容易识别—在国內有知名度

Better qualities 产品质量更好

There are available stocks 
产品有现货

Exclusive products – they are 

not sold in Mainland China
独家产品—不在国内销售

The product comes in colors 

that I like产品提供喜欢的颜色

Cheaper prices 产品价格更低

There are promotional activities
产品有推广活动

50

42

41

33

25

24

19

Cheaper prices 产品价格更低

There are available stocks 
产品有现货

Better qualities 产品质量更好

Exclusive products – they are 

not sold in Hong Kong
独家产品—不在香港销售

Recognizable products –

famous in Hong Kong
产品容易识别—在香港有知名度

The product comes in colors 

that I like 产品提供喜欢的颜色

There are promotional activities
产品有推广活动

46

43

35

33

25

23

20

Reasons of purchasing luxury products outside China

海外购买奢侈品的原因Hong Kong consumers:

香港地区消费者
%

For Hong Kong consumers, cheaper price is the main reason of purchasing luxury product outside Hong Kong.

Mainland China consumers make purchases abroad because the products are famous in Mainland China, and are of 

better qualities.

香港消费者海外购物更关注价格，中国消费者更看重产品在国内的知名度和国外更好的品质

Mainland China 

consumers:

中国内地消费者
%21-25 26-35 36-45 46+

55 43 53 51

35 46 37 43

50 33 41 45

40 35 31 32

15 23 35 19

10 32 22 23

20 19 21 18

21-25 26-35 36-45 46+

47 42 47 49

20 45 60 35

34 42 29 35

30 29 39 33

14 28 27 24

9 23 37 17

17 20 18 24

Base: 20 84 87 84 Base: 64 147 148 157样本数量 样本数量
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Luxury department stores, duty free shops and brand boutiques are the top three shopping places for luxury consumers.

高档百货公司、免税店和独立品牌专卖店是两地消费者境外购买奢侈品最主要的渠道

Luxury department stores
高档百货公司

Airport and city duty free shops 
机场及市区免税店

Luxury standalone brand 

boutiques
独立的奢侈品牌专卖店

Luxury brands outlets
奢侈品牌折扣店

In-flight duty free
航班内的免税店

79

67

67

61

18

Luxury department stores
高档百货公司

Airport and city duty free shops 
机场及市区免税店

Luxury standalone brand 

boutiques
独立的奢侈品牌专卖店

Luxury brands outlets
奢侈品牌折扣店

In-flight duty free
航班内的免税店

72

70

66

64

22

Places to shop from when traveling for leisure

境外旅游购买奢侈品的渠道

21-25 26-35 36-45 46+

86 78 77 80

64 68 68 64

64 68 68 66

57 60 57 66

18 21 17 16

21-25 26-35 36-45 46+

67 75 66 77

68 72 73 66

63 66 74 59

63 64 62 67

28 20 18 26

Base: 28 90 95 97 Base: 155 340 299 281

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

样本数量 样本数量
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Mainland China consumers are more likely to buy brands that they have not heard of before.

中国内地消费者在海外购买不了解品牌的意愿更高

• Ways to plan shopping
Likelihood to purchase brands that have not heard of before

购买未知品牌的可能性

70

27

4

Very likely 很有可能/ 

Likely 有可能

Not sure 不确定

Not likely 没可能/ 

very unlikely 不太可能

Very likely 很有可能/ 

Likely 有可能

Not sure 不肯定

Not likely 没可能/ 

very unlikely 不太可能

88

10

2

21-25 26-35 36-45 46+

64 72 70 70

29 26 28 25

7 2 2 5

21-25 26-35 36-45 46+

86 88 90 86

11 10 8 11

3 2 2 3

Base: 28 90 95 97 Base: 155 340 299 281

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

样本数量 样本数量
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Product information, brand information and promotions are the key information that consumers look for using WeChat. 

消费者喜欢在微信上搜索产品资讯丶品牌资讯及推广活动

Product information
产品资讯

Brand information
品牌资讯

Promotions
推广活动

Store information
店铺资讯

Customer service
顾客服务

I have not used WeChat
我没有使用过微信

39

35

26

23

7

39

Product information
产品资讯

Promotions
推广活动

Brand information
品牌资讯

Store information
店铺资讯

Customer service
顾客服务

I have not used WeChat
我没有使用过微信

65

60

46

40

16

8

Information looked for using WeChat

微信查询信息

21-25 26-35 36-45 46+

50 33 42 37

43 36 37 30

29 26 23 29

25 20 27 22

7 7 5 8

32 38 34 49

21-25 26-35 36-45 46+

61 68 67 62

50 62 67 57

49 45 46 46

41 43 40 35

14 17 20 12

6 7 10 9

Base: 28 90 95 97 Base: 155 340 299 281

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

样本数量 样本数量
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Majority of Hong Kong and Mainland China consumers like paying through credit card when shopping abroad. 

More than half of Mainland China consumers pay through mobile payment or digital wallet. 

两地大多数消费者习惯用信用卡在国外购物，超过半数的中国内地消费者也会使用移动支付方式或数字钱包

Credit card 信用卡

Mobile payment or 

digital wallet
移动支付或数字钱包

Cash 现金

Debit card 扣帐卡

96

36

18

3

Credit card 信用卡

Cash 现金

Mobile payment or 

digital wallet
移动支付或数字钱包

Debit card 扣帐卡

87

53

33

2

Payment methods when shopping abroad

境外购物的付款方式

21-25 26-35 36-45 46+

100 93 95 97

43 34 36 35

21 31 16 8

- 3 3 2

21-25 26-35 36-45 46+

81 89 89 88

59 62 51 42

35 33 28 39

2 2 1 3

Base: 28 90 95 97 Base: 155 340 299 281样本数量 样本数量

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%
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ONLINE PURCHASES

线上购物
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More and more consumers have experienced shopping online in both Hong Kong and Mainland China

线上购买奢侈品比例两地均进一步增长

HONG KONG

香港地区消费者

Mainland China

中国内地消费者

71%

80%

Purchased luxury online in past 12 months

过去12个月在网上购买过奢侈品

62%

84%

2016 2018



32

Millennial is most willing to shop online for both Mainland China and Hong Kong. Mainland Chinese purchased most 

clothing, shoes and beauty while Hong Kong purchased handbags, clothing and electronics.

千禧一代最愿意在网上购买奢侈品。服装、鞋履、化妆品深受中国内地消费者青睐，香港消费者更钟爱包袋、服装和电子产品

Luxury clothing 高档品牌服装

Luxury shoes 高档品牌鞋类

Luxury beauty and  cosmetics
高档美容及化妆品

Luxury jewelry 高档品牌珠宝

Luxury handbags and leather goods
高档皮包及皮具

Fine wines, liquor and spirits
高档葡萄酒、白酒及烈酒

Luxury watches高档品牌腕表

Luxury Accessories 高档服装配件

Luxury electronics 高档电子产品

Luxury automobiles 高档品牌汽车

I have not purchased luxury goods 

online in the past 12 months
我在过去十二个月内从未在网上购买

以上类型的奢侈品

26

22

22

22

19

17

17

14

13

4

29

Luxury handbags and leather goods 
高档皮包及皮具

Luxury clothing高档品牌服装

Luxury electronics 高档电子产品

Luxury beauty and  cosmetics
高档美容及化妆品

Luxury shoes 高档品牌鞋类

Luxury Accessories 高档服装配件

Fine wines, liquor and spirits
高档葡萄酒、白酒及烈酒

Luxury watches 高档品牌腕表

Luxury jewelry 高档品牌珠宝

Luxury automobiles 高档品牌汽车

I have not purchased luxury goods 

online in the past 12 months
我在过去十二个月内从未在网上购买

以上类型的奢侈品

34

28

28

23

23

23

21

20

17

5

16

Items purchased online

线上购买产品Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

21-25 26-35 36-45 46+

18 31 27 23

25 21 22 22

14 18 21 29

18 32 22 13

11 22 25 12

14 23 18 12

11 13 19 20

14 18 14 11

14 17 16 5

0 3 7 3

39 19 27 38

21-25 26-35 36-45 46+

24 32 41 37

21 35 30 22

21 35 36 14

15 24 25 25

17 27 19 24

24 26 23 17

21 20 19 22

16 24 22 15

17 23 15 13

5 6 5 5

24 32 41 37
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Watches
腕表

Jewelry
珠宝

Clothing
服装

Shoes
鞋履

Handbags
包袋

Accessories
配饰

Beauty 
化妆品

Automobiles
汽车

Fines wines
酒类

Electronics
电子产品

Base (n=) 样本数量 133 143 170 163 179 144 149 46 132 152

Online 线上 51% 49% 63% 55% 59% 63% 63% 37% 59% 64%

Near-border (e.g. Tmall) 
本地网上购物平台

10% 7% 9% 11% 10% 16% 13% 11% 14% 17%

Cross border (international website)
国际网上购物平台

13% 18% 26% 19% 25% 27% 31% 2% 21% 22%

Official websites from brands
品牌官方网站

40% 40% 50% 41% 44% 47% 49% 28% 46% 50%

Ecommerce on WeChat
微信电商

3% 2% 4% 4% 5% 4% 3% 4% 3% 4%

Offline 线下 90% 91% 91% 92% 88% 88% 89% 89% 92% 88%

Physical store in your country 
本地实体店

74% 78% 79% 77% 77% 72% 79% 67% 82% 80%

Pop-up store in your country 
本地临时店

14% 13% 14% 15% 12% 14% 15% 24% 11% 7%

Outlets in your country 
本地折扣店

24% 20% 22% 26% 18% 24% 17% 24% 24% 16%

Hong Kong consumers are comfortable to buy electronics gadgets, apparel, accessories and beauty products 

online.  

香港消费者最放心在线购买电子产品、服装、配饰和化妆品

Comfortable channels for Purchasing

放心的购买渠道

Hong Kong consumers:

香港消费者
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Watches
腕表

Jewelry
珠宝

Clothing
服装

Shoes
鞋履

Handbags
包袋

Accessories
配饰

Beauty
化妆品

Automobiles
汽车

Fines wines
酒类

Electronics
电子产品

Base (n=) 样本数量 597 706 718 601 613 453 546 261 550 418

Online 线上 73% 70% 74% 78% 75% 77% 80% 57% 74% 73%

Near-border (e.g. Tmall) 
本地网上购物平台 9% 11% 12% 16% 11% 10% 15% 7% 15% 15%

Cross border (international website)
国际网上购物平台 35% 31% 37% 34% 36% 38% 43% 23% 36% 31%

Official websites from brands
品牌官方网站 55% 52% 57% 57% 52% 58% 63% 38% 52% 54%

Ecommerce on WeChat
微信电商 7% 7% 8% 7% 8% 8% 5% 11% 8% 9%

Offline 线下 83% 81% 81% 79% 76% 78% 77% 80% 76% 76%

Physical store in your country 
本地实体店 61% 59% 60% 56% 56% 59% 59% 54% 56% 51%

Pop-up store in your country 
本地临时店 20% 16% 16% 15% 14% 14% 13% 18% 13% 18%

Outlets in your country 
本地折扣店 20% 18% 18% 19% 18% 17% 16% 16% 17% 18%

Mainland Chinese are more comfortable with purchases online than HK, showing over 70% willingness to buy 

every luxury item except for automobile 

中国内地消费者更放心在线购买奢侈品，除了汽车之外，其他各个品类在线消费意愿均超过7成

Comfortable channels for Purchasing

放心的购买渠道
Mainland China 

consumers:

中国内地消费者
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Digital influences heavily purchase decision with Look up online and purchase in physical stores (LOPP) 

preferred while omnichannel presence is a must. 

数字化已经影响了约7成的中国内地和6成香港奢侈品销售，线上查询线下购买成为最主要的购物方式，但品牌全渠道购
物体验不可或缺

Preferred channels for Purchasing

偏爱的购买渠道

Look up 

online 

网上搜索

Look up at 

stores

实体店看货

Purchase 

online 

网上购买
7% 16%

Purchase at 

stores

实体店购买
39% 33%

Look up 

online 

网上搜索

Look up at 

stores

实体店看货

Purchase 

online 

网上购买
17% 19%

Purchase at 

stores

实体店购买
32% 24%

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%
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Convenience is the most important reasons for purchasing online. In addition, Hong Kong consumers think buying 

online is less expensive while Mainland China consumers think it is easier to browse through the collection online.

便捷是线上购物最主要的原因。此外，香港消费者认为网上售价比实体店更低，中国内地消费者则是为了可以更加便捷的浏览产品

More convenient 产品购买更便捷

Easier to browse through the 

collection of products
可以更加便捷地浏览品牌的各个

产品系列

Less expensive to buy online 

compared to through retail stores
售价比实体店低

Products that I am looking for are 

not available in Mainland China
中国没有我想要的特定款商品

The brand I want to buy is not 

available in Mainland China
中国没有我想要买的品牌

Certain product specifications 

are not available in Mainland 

China
中国没有我想要的商品

51

48

42

32

31

26

More convenient 产品购买更便捷

Less expensive to buy online 

compared to through retail stores
售价比实体店低

Easier to browse through the 

collection of products
可以更加便捷地浏览品牌的各个

产品系列

Certain product specifications are 

not available in Hong Kong
香港没有我想要的商品

Products that I am looking for are 

not available in HK
香港没有我想要的特定款商品

The brand I want to buy is not 

available in Hong Kong
香港没有我想要买的品牌

56

50

38

35

33

33

Reasons purchasing online

网上购买奢侈品的原因Hong Kong consumers:

香港消费者
%

Mainland China 

consumers:

中国内地消费者
%

21-25 26-35 36-45 46+

41 47 54 57

65 48 41 50

47 36 42 48

41 33 28 33

41 30 26 33

12 32 22 27

21-25 26-35 36-45 46+

49 62 61 48

46 51 57 42

33 38 48 31

37 37 32 36

27 34 37 31

28 35 28 37
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Hong Kong consumers look for price information while Mainland China consumers look for product texture information. 

香港消费者在查询奢侈品信息时最看重价格，中国内地消费者则更关注产品细节

Information looked for

信息查询

From online

网上查询

Price 价格
(78%)

Colour颜色
(60%)

Product  specification产品规
格 (58%)

Size 尺码
(49%)

Mix & match/ advice 

配搭建议 (36%)

Price 价格
(69%)

Product texture/ 

specification产品质感/规格
(69%)

Colour颜色
(62%)

Size 尺码
(62%)

Mix & match/ advice 

配搭建议 (45%)

Product specification产品规
格 (67%)

Price 价格
(59%)

Colour颜色
(56%)

Mix & match/ advice 

配搭建议 (52%)

Size 尺码
(52%)

Product texture/ 

specification产品质感/规格
(70%)

Colour颜色
(61%)

Price 价格
(57%)

Size 尺码
(57%)

Mix & match/ advice 

配搭建议 (55%)

From stores

实体店查询
From online

网上查询
From stores

实体店查询

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%
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Hong Kong consumers prefer purchasing luxury goods from official brands websites while Mainland China 

consumers like purchasing from JD.com and Tmall.

品牌官方网站是香港消费者最主要的网上购买平台，中国内地消费者更多选择京东和天猫

JD.com 京东

Tmall天猫

Official brands websites 
品牌官方网站

Amazon 亚马逊

Luxury Pavilion

Vipshop维品会

Kaola.com 网易考拉

XiaoHongShu小红书

Taobao淘宝

Secoo寺库

44

37

30

22

21

14

13

11

11

10

Official brands websites
品牌官方网站

Lane Crawford 连卡佛

Amazon 亚马逊

Taobao淘宝

Tmall天猫

Suning苏宁

Net-a-porter/ Mr Porter

JD.com 京东

Luxury Pavilion 天猫

Farfetch.com

44

36

30

28

26

22

18

13

12

12

Websites purchase luxury goods from

购买奢侈品的网上平台
Hong Kong consumers:

%

Mainland China 

consumers:

%

21-25 26-35 36-45 46+

53 37 42 52

47 38 39 28

24 32 32 28

53 25 15 20

29 25 20 15

18 19 9 13

6 19 7 15

12 16 12 5

18 12 6 12

6 18 9 2

21-25 26-35 36-45 46+

31 56 51 29

31 45 39 26

22 34 37 21

29 35 26 21

26 32 26 18

22 27 17 21

21 20 18 15

12 17 11 11

16 14 11 10

6 13 16 10
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Hong Kong consumers like paying through credit card while Mainland China consumers like paying through Alipay. 

香港消费者习惯用信用卡在网上付款，中国内地消费者更喜欢用支付宝

Alipay
支付宝

Pay on the websites 

through credit cards
在网站上以信用卡付款

Cash on delivery
货到付款

Pay on the websites 

through debit cards在网站
上以借记卡付款

Pay on the websites 

through bank transfer
在网站上以银行转账的方

式付款

PayPal

75

44

20

15

13

8

Pay on the websites 

through credit cards
在网站上以信用卡付款

PayPal

Alipay支付宝

Apple Pay

Cash on delivery
货到付款

Pay on the websites 

through bank transfer
在网站上以银行转账的方式

付款

72

37

19

17

17

15

Payment through online

在线付款
Hong Kong consumers:

%

Mainland China 

consumers:

%

21-25 26-35 36-45 46+

65 74 73 82

47 47 36 50

18 26 15 20

18 25 10 7

12 12 16 10

6 11 9 5

21-25 26-35 36-45 46+

72 84 76 54

24 37 49 30

21 17 21 19

15 18 13 23

19 16 11 21

12 17 15 15
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INFORMATION CHANNEL

信息渠道
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Digital channel dominance in Mainland China with top 4 channels all digital while magazine / newspaper is still very 

relevant to Hong Kong consumers.

数字化信息渠道在中国内地占绝对领先地位，报纸杂志对香港依然重要

Official websites from brands
品牌官方网站

Official mobile app from brands
品牌官方APP

WeChat friend circles
微信朋友圈

Official Weibo of the brands
品牌官方微博

Friends’ recommendation
朋友推荐

TV 电视

Official Instagram of the brands
品牌官方Instagram

Official Facebook pages of the brands
品牌官方Facebook 专页

Magazines and newspapers
报刊杂志

Official brands WeChat account
品牌官方微信公众号

72

42

32

26

23

23

23

15

11

9

Official websites from brands
品牌官方网站

Official Facebook pages of the brands 
品牌官方Facebook专页

Magazines and newspapers 
报刊杂志

Friends' recommendations
朋友推荐

Official Instagram of the brands
品牌官方Instagram

TV 电视

Official mobile app from brands
品牌官方APP

Other websites 其他网站

Online videos 网络视频

Official Weibo of the brands
品牌官方微博

62

38

33

26

26

20

19

19

18

18

Obtain luxury brand information

获取信息的渠道Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

21-25 26-35 36-45 46+

68 68 71 79

71 39 42 36

36 24 33 38

36 24 24 26

46 24 20 19

25 22 22 25

21 26 21 22

11 18 8 19

14 11 13 9

18 7 13 5

21-25 26-35 36-45 46+

51 74 73 44

35 42 41 32

32 36 36 29

19 31 26 22

27 24 29 23

17 20 23 19

17 20 15 24

17 20 17 20

18 14 23 19

8 20 21 16
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Word Of Mouth and magazines are very important to Hong Kong consumers while traditional media is still 

important for Mainland China consumers, with advertisement on TV and Print the top 2 in Mainland China.

香港消费者最看重口碑传播和报刊/杂志广告，传统媒体广告依然是驱动中国内地消费者购买奢侈品的最有效信息渠道

Advertisements on TV 
电视广告

Advertisements in magazines/ 

newspapers 报刊杂志广告

Advertisements in social media 社
交媒体广告

Celebrities/ Models
名人明星/模特

Recommendations from 

magazines/ newspapers
报刊杂志文章推荐

Friends' sharing or 

recommendations朋友分享或推荐

KOL/ Bloggers意见领袖/博主

Outdoor advertisements 户外广告

Only my opinion matters
只有我的意见是最重要的

41

39

37

31

24

23

18

16

12

Friends' sharing or recommendations 

朋友分享或推荐

Advertisements in magazines/ 

newspapers 报刊杂志广告

Recommendations from magazines / 

newspapers 报刊杂志文章推荐

Advertisements on TV 电视广告

Advertisements in social media

社交媒体广告

Celebrities/ Models 名人明星/模特

KOL/ Bloggers 意见领袖/博主

Outdoor advertisements 户外广告

Only my opinion matters

只有我的意见是重要的

44

37

32

32

31

30

25

19

6

Information Channel affecting purchase decision

影响购买决定的信息渠道

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%

21-25 26-35 36-45 46+

61 40 38 40

43 41 41 33

32 33 37 43

32 30 33 29

29 23 26 22

39 26 20 19

25 27 11 14

29 14 16 13

4 11 12 14

21-25 26-35 36-45 46+

43 45 41 46

34 34 33 47

27 38 41 17

32 36 28 31

29 31 30 33

30 32 38 19

22 29 21 26

14 19 19 22

4 7 7 5
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About 60% of consumers who follow fashion bloggers or KOLs consider their opinions before making purchases. 

60%的消费者会根据时装博主和KOL的建议购买产品

Yes 是
61%

Yes 是
58%

No 否
39%

No 否
42%

Followed fashion bloggers and made purchased in P12M

过去12个月根据时装博主的建议购买产品

21-25 26-35 36-45 46+

86 63 50 43

77 65 45 61

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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Instagram and YouTube are the top two channels that Hong Kong consumers follow KOLs while Mainland 

China consumers followed KOLs using WeChat, Tik Tok and Weibo.  

Instagram和YouTube是香港消费者关注KOL的主要渠道，中国内地更多使用微信、抖音和微博

WeChat 微信

Tik Tok抖音

Weibo 微博

XiaoHongShu小红书

Bilibili哔哩哔哩

Youku优酷

Instagram

YouTube

66

60

38

29

24

22

20

18

Instagram

YouTube

WeChat 微信

Weibo 微博

Tik Tok抖音

Bilibili哔哩哔哩

Youku优酷

XiaoHongShu小红书

53

53

50

41

33

32

21

10

Channels following KOLs

关注KOL的渠道

21-25 26-35 36-45 46+

44 59 48 54

35 52 47 66

56 58 47 39

41 42 29 50

38 35 26 32

24 34 27 38

27 20 19 22

6 13 8 8

Hong Kong consumers:

香港地区消费者
%

Mainland China 

consumers:

中国内地消费者
%
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WINNING BRANDS

杰出表现品牌
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Hong Kong consumers see uniqueness in every details is a winning brand while Mainland China consumers see 

constantly innovative and trend-setting is important for a winning brand. 

香港消费者认为杰出的品牌应在每个细节体现独特性，中国内地消费者最关注杰出品牌的持续创新和对潮流的引领

Constantly innovative and trend-setting
不断创新和引领潮流

Uniqueness in every detail
每个细节的独特性

Be able to improve the customer service
能够改善客户服务

Always in style/ Timeless
永恒的风格

Be able to use fast fashion model to enable 

speedy replenishment
使用快速时装模式来补货

Be able to improve the store experience
能够改善商店体验

Be able to harness the power in the digital 

and the electronic realm
能够抓紧数字电子领域的力量

Partnership/ Collaboration
与其他品牌合作

65

59

54

42

28

28

27

11

Uniqueness in every detail
每个细节的独特性

Constantly innovative and trend-setting
不断创新和引领潮流

Always in style/ Timeless
永恒的风格

Be able to improve the customer service
能够改善客户服务

Be able to use fast fashion model to enable 

speedy replenishment 
使用快速时装模式来补货

Be able to harness the power in the digital and 

the electronic realm 
能够抓紧数字电子领域的力量

Be able to improve the store experience
能够改善商店体验

Partnership/ Collaboration
与其他品牌合作

62

58

43

40

38

38

38

10

%%

What are “winning brands”  什么是“杰出品牌”

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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WATCHES

腕表
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Rolex, Cartier and Omega are the top three watch brands that receive the highest awareness in both Hong Kong and 

Mainland China. Rolex is leading in Hong Kong. However, Rolex and Cartier are competing neck-to-neck while Longines 

is almost tie to Omega in Mainland China.

劳力士、卡地亚和欧米茄两地知名度最高。劳力士在香港领先明显，在中国内地则与卡地亚势均力敌，欧米伽和浪琴紧随其后。

%

Cartier 卡地亚

Rolex 劳力士

Omega 欧米茄

Longines浪琴

Bulgari 宝格丽

IWC 万国

Montblanc 万宝龙

Vacheron Constantin 
江诗丹顿

Patek Philippe 百达翡丽

Tiffany & Co 蒂芙尼

84

72

70

66

59

57

55

50

48

47

%

Rolex 劳力士

Cartier 卡地亚

Omega 欧米茄

Seiko 精工

Tudor 帝舵

Piaget 伯爵

Longines浪琴

Rado雷达

IWC 万国

TAG Heuer豪雅

62

61

51

50

47

43

41

38

36

34

Watch 腕表 – Brand Awareness 品牌知名度

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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Rolex 劳力士

Cartier 卡地亚

Omega 欧米茄

Longines浪琴

IWC 万国

Bulgari 宝格丽

Jaeger LeCoultre积家

Vacheron Constantin 
江诗丹顿

Tiffany & Co 蒂芙尼

Montblanc 万宝龙

47

24

15

8

7

7

7

6

6

6

Rolex 劳力士

Cartier 卡地亚

Omega 欧米茄

Seiko 精工

IWC 万国

Piaget 伯爵

Longines浪琴

Chopard萧邦

Bulgari 宝格丽

Rado雷达

22

21

14

13

10

7

5

4

4

4

%%

Watch 腕表 – Purchase P12M 过去12个月购买的品牌

Around half of Hong Kong luxury shoppers surveyed have purchased Rolex in P12M.  For Mainland China, Rolex and Cartier 

are competing neck-to-neck in purchase. Among millennial and Generation Z surveyed, they purchased more of Cartier.

在过去12个月，近五成的香港受访消费者购买过劳力士。在中国内地，劳力士和卡地亚同样难分伯仲；千禧一代和Z世代受访者更愿意购
买卡地亚

26-35 36-45 46+

46 51 47

33 20 19

13 20 17

13 5 6

9 2 8

7 7 6

7 10 6

7 2 6

7 10 3

7 10 3

21-25 26-35 36-45 46+

11 20 28 23

24 27 19 15

16 16 16 7

7 17 14 10

9 14 6 10

9 6 7 9

5 2 6 6

3 5 7 1

3 5 6 2

4 4 3 5

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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JEWELRY

珠宝
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Cartier, Tiffany & Co and Chanel are the three top of mind jewelry brands in Hong Kong while Cartier, Dior and Chanel 

are leaders in Mainland China. 

卡地亚、蒂芙尼和香奈儿香港知名度位列前三，卡地亚、迪奧和香奈儿最被中国内地消费者认知

%

Cartier 卡地亚

Dior 迪奥

Chanel 香奈儿

Gucci 古驰

Bulgari 宝格丽

Tiffany & Co 蒂芙尼

Louis Vuitton 路易威登

Forevermark 永恒印记

Montblanc 万宝龙

Boucheron宝诗龙

80

67

65

63

61

52

50

49

42

40

%

Cartier 卡地亚

Tiffany & Co 蒂芙尼

Chanel 香奈儿

Dior 迪奥

Gucci 古驰

Louis Vuitton 路易威登

Piaget 伯爵

Bulgari 宝格丽

Chopard萧邦

Montblanc 万宝龙

60

54

52

51

48

48

44

39

35

31

Jewelry 珠宝 – Brand Awareness 品牌知名度

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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Cartier, Tiffany & Co, Dior and Chanel are the top brands surveyed consumers purchased in the past 12 months in 

both Hong Kong and Mainland China, with Cartier the overwhelmingly leader and undoubtedly ‘the king of jewelry’.

在过去12个月，卡地亚、蒂芙尼、迪奥和香奈儿是两地受访者购买最多的品牌，其中卡地亚表现尤为突出， “珠宝商的皇帝”当
之无愧

Cartier 卡地亚

Tiffany & Co 蒂芙尼

Chanel 香奈儿

Dior 迪奥

Bulgari 宝格丽

Gucci 古驰

Forevermark 永恒印记

Louis Vuitton 路易威登

Boucheron宝诗龙

De Beers 戴比尔斯

46

28

17

16

10

8

8

8

7

6

Cartier 卡地亚

Tiffany & Co 蒂芙尼

Dior 迪奥

Chanel 香奈儿

Gucci 古驰

Chopard萧邦

Bulgari 宝格丽

Forevermark 永恒印记

De Beers 戴比尔斯

Louis Vuitton 路易威登

36

19

17

15

14

12

12

7

6

6

%
%

Jewelry 珠宝 – Purchase P12M 过去12个月购买的品牌

26-35 36-45 46+

39 47 63

31 28 27

22 18 13

14 20 20

12 6 7

8 12 3

14 6 0

14 6 3

6 4 10

4 8 7

21-25 26-35 36-45 46+

28 39 44 24

18 18 26 12

9 21 13 20

12 20 14 9

11 14 12 18

10 15 10 11

9 10 15 12

3 10 6 7

4 6 6 8

3 5 7 7

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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CLOTHING

服装
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%

Hermes 爱马仕

Gucci 古驰

Dior 迪奥

Chanel 香奈儿

Balenciaga 巴黎世家

Louis Vuitton 路易威登

Giorgio Armani 阿玛尼

Prada 普拉达

Givenchy 纪梵希

Versace范思哲

70

67

66

65

63

57

56

56

55

55

%

Chanel 香奈儿

Gucci 古驰

Dior 迪奥

Louis Vuitton 路易威登

Hermes 爱马仕

Giorgio Armani 阿玛尼

Prada 普拉达

Balenciaga 巴黎世家

Burberry 博柏利

Valentino 华伦天奴

61

57

54

51

49

48

46

42

42

41

In Hong Kong, Chanel, Gucci, Dior and Louis Vuitton are the top 4 fashion brands with highest brand awareness. But in 

Mainland China, Hermes enjoys the lead position, followed by Gucci, Dior and Chanel.

香奈儿、古驰、迪奧、路易威登香港知名度居前四，中国内地首位为爱马仕，其后依次是古驰、迪奧、香奈儿

Fashion 时装– Brand Awareness 品牌知名度

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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Dior 迪奥

Chanel 香奈儿

Gucci 古驰

Hermes 爱马仕

Balenciaga 巴黎世家

Giorgio Armani 阿玛尼

Louis Vuitton 路易威登

Prada 普拉达

Givenchy 纪梵希

Burberry 博柏利

24

22

21

19

19

17

15

14

14

11

Chanel 香奈儿

Gucci 古驰

Dior 迪奥

Ralph Lauren 拉尔夫·劳伦

Louis Vuitton 路易威登

Burberry 博柏利

Hermes 爱马仕

Prada 普拉达

Giorgio Armani 阿玛尼

Valentino 华伦天奴

20

19

19

18

16

14

14

11

10

9

%%

Fashion 时装 – Purchased P12M 过去12个月购买的品牌

In both Hong Kong and Mainland China, Chanel, Gucci and Dior are the top 3 brands that consumers surveyed like to 

purchase.

香奈儿、古驰、迪奧是两地受访消费者购买最多的品牌

26-35 36-45 46+

26 24 24

20 32 16

24 22 20

16 26 16

18 18 18

20 18 16

22 14 10

9 26 10

7 16 22

9 16 8

21-25 26-35 36-45 46+

17 21 20 18

12 24 24 12

15 16 24 16

10 21 20 18

12 16 17 16

13 21 10 13

18 15 12 12

8 12 15 5

11 13 7 12

8 7 10 11

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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Uniqlo is the most preferred fast fashion brand in both Hong Kong and Mainland China. The brand leads in 

Mainland China and is closely followed by H&M in Hong Kong.

优衣库是两地奢侈品消费者最爱快时尚品牌，中国内地绝对领先，香港H&M紧随优衣库。

Uniqlo

H&M

Forever 21

Gap

Zara

Bershka

Cotton On

54

50

39

30

26

23

15

Uniqlo

H&M

Zara

Gap

Forever 21

Cotton On

Bershka

55

35

23

22

22

20

19

%%

Mainland China 

consumers:

中国内地消费者

Hong Kong consumers:

香港地区消费者
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HANDBAGS & LEATHER 

GOODS

包袋及皮具
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Gucci, Louis Vuitton and Chanel are the top three best-known luxury leather goods brands in Hong Kong. In 

Mainland China, Hermes, Gucci and Coach top the list. 

古驰、路易威登和香奈儿香港知名度位列前三，中国内地为爱马仕、古驰和蔻驰

%

Hermes 爱马仕

Gucci 古驰

Coach 蔻驰

Dior 迪奥

Louis Vuitton 路易威登

Chanel 香奈儿

Prada 普拉达

Bulgari 宝格丽

Balenciaga 巴黎世家

Valentino 华伦天奴

71

66

66

64

60

59

58

56

51

51

%

Gucci 古驰

Louis Vuitton 路易威登

Chanel 香奈儿

Hermes 爱马仕

Dior 迪奥

Coach 蔻驰

Burberry 博柏利

Prada 普拉达

Longchamp

Miu Miu

57

55

49

46

46

45

41

38

37

34

Handbags 包袋 – Brand Awareness 品牌知名度

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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Gucci 古驰

Hermes 爱马仕

Louis Vuitton 路易威登

Coach 蔻驰

Dior 迪奥

Chanel 香奈儿

Prada 普拉达

Bulgari 宝格丽

Balenciaga 巴黎世家

Burberry 博柏利

21

21

17

16

16

15

13

12

11

9

Gucci 古驰

Louis Vuitton 路易威登

Hermes 爱马仕

Coach 蔻驰

Chanel 香奈儿

Longchamp

Dior 迪奥

Burberry 博柏利

Prada 普拉达

Michael Kors

22

21

17

14

14

13

11

9

9

8

%%

Gucci, Louis Vuitton and Hermes are the top three brands that surveyed consumers purchased in the past 12 months

在过去12个月，古驰、路易威登和爱马仕是两地受访消费者购买最多的品牌

Handbags 包袋 – Purchased P12M 过去12月购买的品牌

21-25 26-35 36-45 46+

25 22 18

17 24 26

27 9 10

5 11 28

17 13 18

10 13 16

14 16 10

9 18 14

14 6 14

7 9 8

21-25 26-35 36-45 46+

17 20 22 26

23 19 24 21

12 21 21 10

12 21 13 8

12 16 14 11

6 15 18 8

6 11 13 11

7 9 7 11

6 13 6 5

9 7 6 10

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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BEAUTY & COSMETICS

美容及化妆品
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Hong Kong consumers are aware of Chanel the most while Mainland China consumers are aware of Estee Lauder 

the most.  

香奈儿在香港消费者中知名度最高，雅诗兰黛在中国内地排名第一

%

Estee Lauder 雅诗兰黛

Chanel 香奈儿

Lancome兰蔻

Dior Beauty 迪奥

Shiseido 资生堂

Giorgio Armani Cosmetics 
阿玛尼

Biotherm碧欧泉

Clinique 倩碧

Givenchy Beauty 纪梵希

Clarins娇韵诗

74

66

66

62

57

56

56

54

53

52

%

Chanel 香奈儿

SKII

FANCL

Shiseido 资生堂

Estee Lauder 雅诗兰黛

Clinique 倩碧

Sulwhasoo雪花秀

Lancome兰蔻

Shu Uemura植村秀

Biotherm碧欧泉

62

59

56

49

47

44

42

38

37

36

Beauty and cosmetics 美容及化妆品– Brand Awareness 品牌知名度

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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SKII, Chanel and Shiseido are the top three brands that Hong Kong surveyed consumers purchased while Estee 

Lauder, Chanel and Lancome are the top three brands for Mainland China surveyed consumers in the past 12 months

香港受访消费者选择购买最多的品牌是SKII、香奈儿和资生堂，中国内地则是雅诗兰黛、香奈儿和兰蔻

Estee Lauder 雅诗兰黛

Chanel 香奈儿

Lancome兰蔻

Dior Beauty 迪奥

Shiseido 资生堂

SKII

Giorgio Armani Cosmetics 
阿玛尼

Clarins娇韵诗

Clinique倩碧

Guerlain娇兰

36

34

29

22

21

17

17

17

15

13

SKII

Chanel 香奈儿

Shiseido 资生堂

FANCL

Estee Lauder 雅诗兰黛

Clinique 倩碧

Lancome兰蔻

Dior Beauty 迪奥

Sulwhasoo雪花秀

Shu Uemura植村秀

44

35

30

25

19

12

10

10

9

9

%%

Beauty and cosmetics 美容及化妆品 – Brand Purchased 品牌购买

26-35 36-45 46+

35 40 40

29 47 34

27 27 32

23 18 29

19 18 29

19 9 26

19 13 24

14 20 18

15 16 21

14 13 11

21-25 26-35 36-45 46+

37 43 53 32

31 36 37 28

35 31 35 16

22 27 26 20

17 19 23 15

9 15 11 5

14 11 9 9

12 11 10 7

8 11 9 6

6 9 11 7

Hong Kong consumers:

香港地区消费者

Mainland China 

consumers:

中国内地消费者
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SUMMARY

总结
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66
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